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CHANGING IN CONSUMER LOYALTY AS A REACTION FOR EU INTEGRATION IN SLOVAKIA

Abstract. It has been 10 years since the introduction of the euro in Slovakia. Regarding the introduction of the
single currency, we can highlight factors that have contributed to the economic recovery experienced in recent
years. Besides the positive effects, the negative effect appeared as well. The basic goal of the research is to map
the experience Slovakia had with the introduction of the euro, 10 years following the introduction of the single
currency. In order to achieve the research objectives, we applied primary data collection to obtain information about
the researched issue. An anonymous questionnaire survey was conducted among the respondents. Data collection
among the residents was realized with the help of an agent, but also an online questionnaire was provided for the
respondents in the time interval of 6-20th December 2018. Basic statistic indicators were used to verify our
assumptions. The most informed about the role of the ECB and the EU common financial policy were the
respondents of age group 26-40, while the respondents over 56 were more informed where the ECB is
headquartered. These results can be explained by the fact that the younger generation developed resistance
towards the political situation in the EU, they have less interest and show indifference. The proportion of
respondents with a clear negative opinion has increased both among the respondents with full secondary school
degree and those with college or university degree. The biggest disadvantage they experienced was the increasing
price of products. We find it important to suggest that the active involvement of MEPs within a framework of an
intensive information campaign is essential. The main objective would be to bring closer the EU economic policy to
economically active people and make them less resistant and uninterested in the policy of the EU due to lack of
information. We recommend highlighting positive facts regarding the introduction of the single currency not only in
the field of international trade but also in everyday transactions on national and EU level. An information campaign
is suggested to highlight the positive aspects. The original contribution and the main added value of the paper is the
mapping of the consequence of the euro introduction in Slovakia. The example of Slovakia can be a starting point
for the tasks to be completed by the neighbouring EU member countries e.g. Czech Republic, Hungary to enter the
eurozone.
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Introduction. Based on the decision of the European Council in June 1989, the first phase of the
establishment of the European Economic and Monetary Union (EMU) started on 1 July 1990. The
obstacles of capital movement between the member states have been removed and harmonization of
the monetary policy between the member states started to achieve price stability. The establishment of
the European Monetary Institute (EMI) on 1 January 1991 marked the second phase of the
establishment of the EMU. The European Monetary Institute (EMI) had two main objectives:
strengthening the cooperation and harmonization of the monetary policy of the national central banks
(NCBs); preparation tasks related to the establishment of European System of Central Banks (ESCB) in
order to better coordinate the monetary policy and prepare the introduction of the single currency. The
EMI was set up as atemporary body in the third phase of the preparation, but the coordination of
monetary and exchange rate policy in the EU remained at the national level. The third phase of EMU
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started on 1 January 1999 when the single currency was named euro. The main aim of the work is to
map the experience Slovakia had with the introduction of the euro, 10 years following the introduction of
the single currency.

Literature Review. The euro was officially introduced on 1 January 1999, when coordination of the
common monetary policy of the EU was taken over by the European Central Bank (ECB). The first euro
banknotes and coins were introduced on 1 January 2002, meanwhile, the circulation and use of the
national currencies stopped. The euro coins and banknotes have become the legal tender in the
member countries of the eurozone. (Soos, 2011, online). There was a smooth change to the use of euro
banknotes and coins; neither the member states experienced the lack of banknotes nor the lack of coins.
With the introduction of the euro, the last step of the monetary union was completed. Slovakia joined the
monetary union of the EU on 1 January 2009 (Arato and Koller, 2015). The Maastricht convergence
criteria are the criteria which the European Union member states are required to meet to enter the
European Monetary Union. These criteria set that the inflation of the member state cannot be more than
1.5 percentage points above the rate of the three best performing member states. The government
deficit cannot be more than 3%, and the national debt cannot exceed 60% of the GDP. (Deltuvaite,
2017) It also requires the exchange rate stability; the participation in ERM Il for at least two years without
severe tensions. The long-term interest rate cannot be more than 2% percentage point above the three
best performing member states in terms of price stability (Taksas, 2010, online). Slovakia signed an
association agreement with the EU on 4 October 1993. The main goal of the Slovak government was to
secure the political, economic and other conditions for joining the European Union. The first negotiations
between Bratislava and Brussels took place in March 2000. The Accession Treaty was signed on 16
April 2003. Slovakia became a member state of the European Union on 1 May 2004 (Joining the EU,
online). The country faced two other integration goals: accession to the Schengen area and the
introduction of the single currency. In both cases, serious criteria had to be met. According to certain
opinion, the smallest states of the Central and Eastern Europe had the greatest motivation to introduce a
single currency. The economic policy of Slovakia focused to decrease the level of state redistribution,
liberalization of the economy and the capital flow and tax reduction. (Stiblarova, 2015; Introduction of the
euro in Slovakia — analytical report,2008, online). When Slovakia joined the European Union, the
accession to the Economic and Monetary Union of the EU became a reality; a slight change in the
economic policy of the country could be detected. The external and internal liberalization of the economy
was a condition of the EU accession. The significant tax and expenditure cuts were linked to the
turnaround of the economic policy in the first half of the 2000s. Slovakia, Slovenia and Estonia entered
the strictly economic and financial requirements to introduce the single currency. The GDP of the
mentioned three countries represented less than 1% of the total EU-27. The purchasing power of the
whole community was just over 1%. According to the surveys, the Slovak economy was regarded as an
open economy in terms of foreign trade and trade in goods and services, closely linked to the euro area
(Nemenyi and Oblath, 2012; Kocisova et al., 2018). Regarding the economic situation of the post-
communist countries that joined the EU, the introduction of the euro had more advantages than
expected disadvantages. The following factors can be listed as advantages: the economic stability of the
country might strengthen that results in capital influx; financing the private sector investment might fall.
The further positive impact may be the decrease in inflation and the possibility to run high inflation might
be avoided. The budget deficit might decrease, the public debt financing may become more efficient as
well as transaction costs may fall (Taksas, 2010, online). Joining the European Monetary Union might
also have disadvantages in economic and financial terms. This can be explained by the lack of
autonomous monetary policy that results in erosion of the independent fiscal policy. Without the
possibility of national currency devaluation, the competitiveness of the country joining the EU can
worsen. In the case of asymmetric economic and financial shocks (e.g. Greece), the country might
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become heavily indebted. As the experience has shown, the introduction of the euro may result in short-
term inflation. There is a chance that a higher unemployment rate can stabilize than it was detected
earlier. Due to the different economic cycle of the member countries, the economic policy of the EU can
even be harmful to weaker performing member states (Taksas, 2010, online; Pappalardo and Vicarelli,
2017; Tkacova et al., 2017; Simionescu et al., 2017). Similarly, to other countries, the introduction of the
euro was smooth in Slovakia as well. Regarding the introduction of the single currency, we can highlight
three factors that have contributed to the economic recovery experienced in recent years. The first is the
ability to attract foreign capital. The introduction of the euro resulted in an increased influx of working
capital. The backbone of the Slovak economy was the increased number of foreign investments. The
next factor is the establishment of a stable financial environment that results in the economic stability of
the country. Countries waiting to join the EU have struggled with liquidity problems. Examining the
condition of the Slovak economy, it appears that the mentioned problems disappeared and gained less
importance with the introduction of the single currency and joining the EMU. (Slovakia joins the euro,
2009, online). Besides the positive effects, the negative effect appeared as well. First of all, we have to
mention the increase in prices in Slovakia compared to states out of the EMU area that resulted in a
significant increase in wages spent beyond the country borders. As a further negative impact might be
mentioned the transition costs. Slovakia experienced a further burden in form of international financial
rescue packages as an extra cost for the country (Raczko, 2013, online). Despite the burdens and all the
disadvantages of the euro introduction, Slovakia benefited from the introduction of the single currency.
The development of the country and financial stability during the years of the economic crisis might be
transparent for the post-communist countries, especially among the V4.

Methodology and research methods. The basic goal of the research is to map the experience
Slovakia had with the introduction of the euro, 10 years following the introduction of the single currency.
In order to achieve the research objectives, we applied primary data collection to obtain information
about the researched issue. An anonymous questionnaire survey was conducted among the
respondents. Data collection among the residents was realized with the help of an agent, but also an
online questionnaire was provided for the respondents in the time interval of 6-20th December 2018. 219
completed questionnaires served as a basis for data collection. The questionnaire contained 23
questions, the vast majority of which were closed questions, but we used also open questions and Likert
scale questions to assess the information in a detailed manner. The questions fall into the following
groups:

a) questions focusing on the essential characteristics of the sample;

b) questions related to the introduction of the single currency and the common financial policy of
the EU;

c) personal opinion and experience of the respondents related to the introduction of the single
currency.

In order to analyse the collected data, we applied statistical methods, crosstab and distribution. By
analysing primary data and bearing in mind the main goals of the research we have focused on the
following assumptions:

Assumption 1: The 26-40 age group is the most informed about the introduction of the euro and the
financial policy of the EU.

Assumption 2: Respondents with lower qualification have a rather negative attitude to single
currency compared to those with higher qualification degree.

In addition to the formulated assumption, the analysis of data obtained via primary data collection is
used to prove the following two hypotheses:

H 1: Those, over the age of 40 have a strong commitment to the Slovak Koruna, so the prices of
products are often converted to the former currency of Slovakia.
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H 2: Respondents with higher qualification are more aware of the introduction of the euro in
Slovakia.

A single-variable ANOVA and cross-table analysis were applied to analyse the hypotheses. The
one-way analysis of variance (one-way ANOVA) is used to determine whether there are any statistically
significant differences between the means of three or more independent groups, the expected values are
compared, the null hypothesis to be tested will develop as the following:

Hotpy = py = uM .....=p M

ANOVA was applied to examine whether a non-metric independent variable has an effect on a
metric dependent variable. If the independent variable has an impact on the dependent variable, the
averages of the groups formed according to the values of the independent variable will differ. If the result
of the ANOVA analysis is significant, the null hypothesis is rejected and the alternative hypothesis — the
group averages differ — will be accepted (Takacs, 2016). Pearson's Chi-square Test expresses the
statistical significance of the relationship between the two variables.

(fo—fe)* )

2 —
X _Ztotalcells 1,
e

The relationship is primarily based on the comparison of expected (fe) and observed (fo) values. To
express the strength of the relationship, the Cramer V indicator was used, where N refers to the size of
the sample and k expresses the number of categories:

_ |2
V= N(k-1) ()

Results. A more detailed description based on the demographic features of the respondents is
needed to introduce the survey results. 36.10% of the questionnaires focusing on primary data collection
were filled by male and 63.90% by female respondents. We also put an emphasis on variety in terms of
age groups and respondents with different qualification degree. Since the single currency was
introduced ten years ago in Slovakia, the number of respondents under 18 and those with primary
education represent the sample in a low number.

Table 1. Qualification and age distribution of survey respondents

Primary Secondary vocational Secondary University
Under 18 0,00% 0,00% 0,00% 0,00%
18-25 0,00% 0,00% 41,10% 19,63%
26-40 0,00% 2,28% 5,94% 17,81%
41-55 0,00% 0,46% 4.11% 5,94%
56-65 0,00% 0,00% 0,46% 0,46%
Over 65 0,46% 0,00% 1,37% 0,00%

Source: developed by the authors based on primary data collection.

The qualification and age distribution of respondents also reflects one of the characteristic trends of
the 21st century Europe, regarding the general level of qualification.42, 5% of the respondents live in an
urban area, while 57,7% come from rural areas. 46,1% of the respondents live in a relationship, 31,5 %
are single and 20,5% declared themselves married. The remaining number of respondents, 1,9% are
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either divorced or widowed. The distribution based on occupation and monthly income of the individuals
indicates that it was possible to address respondents with different occupation and level of income in
order to consider the opinion of a wider social layer about the introduction of the single currency.

Assumption 1: The 26-40 age group is the most informed about the introduction of the euro and the
financial policy of the EU.

In order to justify our assumption, we approached the examined sample from different perspectives.
We have examined all the answers related to the introduction of the single currency, the exchange rate
of the euro and the Slovak koruna, the responsibility for the EU's common financial policy and the
headquarter of the European Central Bank. A complex crosstab was constructed. Apart from the age
distribution of those completing the questionnaire, we pointed to the ratio of those respondents, who
remember when the single currency was introduced. We also examined, how much the respondents
knew about the exchange rate of the euro and the Slovak koruna (1€ = 30,216 SKK). We were also
interested in how familiar the respondents are with the role of the European Central Bank, the institution
responsible for the common financial policy of the EU. Figure 1, presenting how informed the
respondents are is based on a complex crosstab analysis. Because of the fact that respondents under
18 did not participate in the survey, this age group is not presented. The most informed about the exact
time of the euro introduction was the age group of 56-65 and over 65 (100%-100%); the least informed
about this information was the age group 26-40. Only 66, 67% of the respondents provided a correct
answer. The most informed about the euro and Slovak koruna exchange rate was again the age group
of 56-65 and over 65(100%-100%); the least informed were the representatives of age group 26-40
(87,72%). The age group of 26-40 could name the ECB, the institution responsible for the common
financial policy. 84, 21% of the respondents provided the correct answer for the question. The least
informed about this fact were the representatives of the age group 56-65 and over 65. Only 50% of the
respondents provided the correct answer. The most informed about the headquarters of the ECB were
the representatives of the age group 56-65 and over 65 (50%-50%). The least informed about the fact
that the ECB is headquartered in Frankfurt were the representatives of the age group 18-25 (20, 30%).

18-25
100%

80%

over 65 26-40

56-65 41-55
1.1.2009 exchange rate European Central Bank Frankfurt
Figure 1. Respondents’ level of awareness and knowledge about the introduction of the euro and

the common financial policy of the EU based on age group distribution
Source: developed by the authors based on primary data collection.

Assumption 1 — The 26-40 age group is the most informed about the introduction of the euro and the
financial policy of the EU — can be rejected. The age group of 26-40 could provide the name of the
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institution responsible for the common financial policy of the EU, but the age group of 56-65 and over 65
proved to be more informed in the rest of the details. This fact raises a number of questions, since the
most informed respondents of age group over 56 are close to retirement age, while representatives of
the younger generation are still active in the labour market. It would be necessary to inform them about
the circumstances of the euro introduction and the institutional framework related to the single currency.
In the following, we wanted to reveal the opinion of the respondents on the introduction of the single
currency. Our assumption has been formulated on the basis of the poll conducted by the National Bank
of Slovakia before the introduction of the euro.

Assumption 2: Respondents with lower qualification have a rather negative attitude to single
currency compared to those with higher qualification degree.

Respondents interviewed during the research were divided into four groups based on their highest
achieved qualification. The following groups were determined: respondents with primary education,
respondents with secondary vocational education, respondents with a full secondary education degree
and those with college or university degree. Primary degree as the highest level of education was
achieved by 1 respondent (over 65 age group). The opinion of the representative of this age group is not
relevant in terms of the survey conducted. Since we were looking for the opinion of respondents in
different age groups, this data is also indicated in Table 2. Before the introduction of the euro 16, 67% of
those with secondary vocational education degree expressed rather a negative opinion about the single
currency. 41, 38% of the respondents with full secondary education degree expressed a more or less
negative opinion about the euro, while 25% of those with university or college degree also expressed a
negative opinion about the introduction of the single currency. Considering the fact that ten years have
passed on after the introduction of the euro in Slovakia, the respondents were provided with an option to
answer «I do not know». This option was chosen by those respondents who did not remember what their
opinion was before the introduction of the euro or they did not feel the change to the new currency
important. This option was chosen mainly by those with secondary vocational education degree (33,
33%). Only 17, 71% of the respondents with college or university degree chose this option; the vast
majority of them (82, 29%) were able to express their opinion about the euro before the introduction of
the single currency.

Table 2. Opinion of respondents on euro introduction in the past and present according to
qualification degree

Primary Sjgg;ti:i:;y Secondary | University
| was clearly a positive 0,00% 16,67% 9,48% 15,63%
- | was rather a positive 0,00% 33,33% 23,28% 41,67%
5 | was rather a negative 0,00% 16,67% 26,72% 20,83%
| was clearly a negative 100,00% 0,00% 14,66% 4.17%
| do not know 0,00% 33,33% 25,86% 17,711%
| am clearly a positive 0,00% 16,67% 9,48% 15,63%
‘q:'; | am rather a positive 0,00% 33,33% 34,48% 43,75%
® | am rather a negative 100,00% 33,33% 25,00% 29,17%
a | am clearly a negative 0,00% 16,67% 25,86% 9,38%
Other 0,00% 0,00% 517% 2,08%

Source: developed by the authors based on primary data collection.

We were also interested in how the introduction of the single currency in Slovakia is perceived by the
respondents in the present. While 16, 67% of those with secondary vocational degree expressed a
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negative opinion about the euro before the introduction of the single currency, the present survey results
show that 33, 33% of them still a negative opinion, but only 16, 67% expressed a clearly negative
opinion. The group of respondents with full secondary education degree has changed their opinion on
the introduction of the single currency. The ratio of those with a positive opinion has increased from 23,
28% to 34, 48%, and the ratio of those expressing a negative opinion have decreased from 26, 72% to
25, 00%. More than 11percent point increase was detected in the number of those respondents who
developed a strong negative opinion about the introduction of the euro. Their ratio has increased from
14, 66% to 25, 86%. A significant change in the opinion of respondents in the group of those with a
college or university degree can be detected among those respondents who have rather a negative
opinion about the introduction of the single currency. This ratio has increased from 20, 83% to 29, 17%.
The most surprising data is the number of those expressing a negative opinion. It has more than doubled
from 4, 17% to 9, 38%. It is clearly presented that regardless of qualification degree the opinion of
respondents has changed. On the basis of the analysis, we cannot take a clear position since this would
only be acceptable in case of the firm negative opinion of the respondents about the introduction of the
single currency. Considering this fact, our assumption can be accepted with modifications: Those with
secondary vocational and full secondary qualification are more likely to express a firm negative opinion
about the single currency than those with college or university degree. The respondents were asked an
open question about the main benefits and disadvantages of the introduction of the euro. 98, 7% of the
respondents answered that the main benefit of the introduction of the single currency made shopping
and comparing prices easier in the countries introducing the euro. The research sample shows that 99,
2% of the respondents find the price increase the biggest disadvantage. This can confirm the negative
impact mentioned by Raczko (2013). Regardless of the fact, whether we asked the respondents about
the negative or positive impacts of the euro introduction, everyday issues gained focus. The respondents
had no interest to express their opinion on the national or EU level.

H 1: Those, over the age of 40 have a strong commitment to the Slovak Koruna, so the prices of
products are often converted to the former currency of Slovakia.

In order to test our hypothesis, the Ho Hypothesis was formulated, as an alternative, we formulated
the Hi1 hypothesis as well.

Ho: There is no significant correlation between the classification of respondents in age groups and
whether the prices of products determined in euro are converted into the former Slovak currency.

H+: There is a significant correlation between the classification of respondents in age groups and the
conversion of product prices into the former Slovak currency.

The univariate ANOVA analysis was used to analyse our hypothesis, where the age of the
respondents' figures as a dependent variable and whether the respondents convert the prices of
products to the formerly used Slovak Koruna is determined as an independent variable. According to the
null hypothesis of the Levene’s test, the variances are not equal, so rejection of these results in the
homogeneity of variances. The condition of the variance homogeneity is fulfilled (Table 3), the value
stands at 0,877 that cannot be considered significant.

Table 3. Test of Homogeneity of Variances (Age)
Levene Statistic df1 df2 Sig.
131 2 216 877
Source: developed by the authors through the SPSS software based on primary data collection.

The value of F-ratio in the ANOVA is 1, 927. Since the significance level of probability as a part of F-
test is 1,927 > 0,05, the null hypothesis is accepted. According to Ho, there is no significant correlation
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between the classification of respondents in age groups and whether the prices of products determined
in euro are converted into the former Slovak currency.

Table 4. ANOVA Table (Age)

Sum of Squares df Mean Square F Sig. |
Between Groups 2,799 2 1,399 1,927 ,148
Within Groups 156,854 216 ,126
Total 159,653 218

Source: developed by the authors through the SPSS software based on primary data collection.

Hypothesis 2: Respondents with higher qualification are more aware of the introduction of the euro in
Slovakia.

To test our hypothesis, it is necessary to formulate hypothesis Ho and hypothesis H1.

Ho: There is no significant correlation between the qualification level of the respondents and their
awareness of euro introduction in Slovakia.

Hi+: There is a significant correlation between the qualification level of the respondents and their
awareness of euro introduction in Slovakia.

Three questions formulated during our primary data collection aimed at investigation how well
informed the respondents are about the introduction of the single currency. We were also interested in
how informed the respondents were about the common financial policy of the EU, the headquarters of
the ECB and the exchange rate of the euro and the Slovak Koruna.

Table 5. Chi-square Test - respondents’ awareness about the introduction of the single currency

in Slovakia
Pearson Likelihood | Linear-by- | N of Valid
Chi-Square Ratio Linear Cases
Value 14,026 15,002 6,494 219
the common o 9 9 1
financial policy of A So 0
the EU SYmp. Sig. (2= | g 401 0,091 0,011
sided)
Value 34,131 31,090 5,049 219
the headquarters df 12 12 1
of the ECB Asymp. Sig. (2- 0,001 0,002 0,025
sided)
Value 78,249 18,859 2,125 219
the exchange rate o 9 9 1
of the euro and A S0 2
the Slovak Koruna | "V d')g 2 0,000 0,026 0,145

Source: developed by the authors through the SPSS software based on primary data collection.

The Chi-square Test result shows a significant correlation between the qualification level of the
respondents and the awareness of respondents about the euro-koruna exchange rate and the location of
the ECB. The significance level has not reached the value of 0,05. We examined the Cramer V values to
determine the strength of association.
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Table 6. Values of Cramer V regarding the respondent awareness about the introduction of the
single currency in Slovakia

Cramer V Approx.Sig.
the common financial policy of the EU 0,146 0,121
the headquarters of the ECB 0,228 0,001
the exchange rate of the euro and the Slovak Koruna 0,345 0,000

Source: developed by the authors through the SPSS software based on primary data collection.

In the case of the questions showing a significant correlation, we examined the strength of the
association. Table 6results show a weak correlation between the qualification level of the respondents
and the awareness of respondents about the euro-koruna exchange rate and the location of the ECB.
According to the results of the statistical analysis, Hypothesis 2 can be accepted with the following
modifications: Significant correlation can be detected between the qualification level of the respondents
and the awareness of respondents about the euro-koruna exchange rate and the location of the ECB.

Conclusions. The development of the Slovak economy in the period of 2004-2008 was intense. The
reform packages not only made the Slovak economy transparent but also made it attractive for foreign
investors. Thanks to increased foreign investment in the country, the economy started to grow and
record economic growth was recognized in the period of 2006-2007. Regional and social differences
have not decreased as a result of economic growth. The introduction of the single currency in Slovakia
resulted in short and long-term real economic costs and benefits. The introduction of the euro in Slovakia
can be characterized as a smooth process. The empirical study conducted on the occasion of the 10th
anniversary of the introduction of the euro in Slovakia was carried out among the residents of Slovakia
with the help of a questionnaire survey. We were interested in how well informed the respondents of the
survey were about the date of the euro introduction in Slovakia, the exchange rate between the single
currency and the former currency of Slovakia, and the role of the European Central Bank. Surprising was
the fact that the surveyed age group of 26-40 proved to be the least informed about the exact date of the
euro introduction and the exchange rate of the euro and the Slovak koruna. In both cases, the
respondents over 56 proved to be the most informed. The most informed about the role of the ECB and
the EU common financial policy were the respondents of age group 26-40, while the respondents over
56 were more informed where the ECB is headquartered. These results can be explained by the fact that
the younger generation developed resistance towards the political situation in the EU, they have less
interest and show indifference. We find it important to suggest that active involvement of MEPs within
a framework of an intensive information campaign is essential. The main objective would be to bring
closer the EU economic policy to economically active people and make them less resistant and
uninterested in the policy of the EU due to lack of information. We agree with the Nguyen et al. (2017)
statement, that it is needed to make an effort to promote financial literacy by providing basic financial
literacy of individuals at an earlier stage in the life cycle We have examined the opinion and behaviour of
the respondents before the introduction of the single currency and 10 years after the introduction. It is
remarkable how the perception of the respondents changed about the single currency they had before
the introduction and 10 years after the introduction of it. The proportion of respondents with a clear
negative opinion has increased both among the respondents with full secondary school degree and
those with college or university degree. The biggest disadvantage they experienced was the increasing
price of products. To avoid further increase of negative beliefs, we recommend highlighting positive facts
regarding the introduction of the single currency not only in the field of international trade but also in
everyday transactions on national and EU level. An information campaign is suggested to highlight the
positive aspects. The example of Slovakia can be a starting point for the tasks to be completed by the
neighbouring EU member countries e.g. Hungary to enter the eurozone. Slovakia joined the eurozone in
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the best possible period. It can provide shelter in the future and avoid extreme fluctuation of exchange
rates and the risk of currency speculation.
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3MiHa nosnbHOCTI CNOXMBaviB AK peakwis Ha EBpoiHTerpauito CnoBayynHm
Bxe Oecsmb pokie y CriogayqyuHi €8po (OyHKUiOHye sIK e€duHa easoma. Y cmammi asmopamu
cucmemamu308aHO hakmopu, SIKi Crpusiiu eKOHOMIYHOMY 3POCMAaHHI0 [ic/isi 8rposadKeHHs €0UHOI
sanomu (espo) 8 CriogayquHi. Aemopamu 3as3Ha4yeHo, WO ropsi0 i3 NMo3umMueHUMU eghekmamu 8id
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E. Korcsmaéros, R. Machova, Z. Seben, L. Feher. Changing in Consumer Loyalty as a Reaction for EU Integration in
Slovakia

8rposadxeHHs1 eQuHoi santomu 8 CriogayyuHi € U He2amueHi HacrioKu. 01o8Ho Memoto OOCHIOKEHHS €
ropieHsIHHSI nosediHku crioxueadie y CriogayqyuHi 00 8nposadKeHHs €epo sik €OUHOI samromu ma nicrns
decamu pokis. [Jns docseHeHHs nocmasneHoi Memu asmopamu 30ilicHeHo nepsuHHUl 36ip OaHux 3a
00roM0o20t0 aHOHIMHO20 OfUMyg8aHHs1 pecrioHoeHmig y nepiod 6-20 epydHs 2018 poky. lNpu ybomy aemopamu
8UKOPUCMAHO OCHOBHI cmamucmuyHi Memoou Ornisi rnepesipKku OCHOBHUX 2inome3. Takum YuHoM 3a
pesynsmamamu 00CIOXKeHHs 8CMaHOo8/1IeHO, W0 Halbinbw noiHghopmosaHUMU rpo posib €8ponelicbkoeo
ueHmparnbHoeo baHky (ELIB) ma cninbHy giHaHcosy nonimuky €C 6ynu pecrioHOeHmu gikoeoi epynu 26-40
pokig, modi sik pecrioHOeHmu cmapwe 56 pokie 6ynu 6inbw MoiHOPMOBaHi NPO MiCUe3Hax00XKeHHs
20/1068H020 ogpicy €LIb. Ompumani pedynbmamu OOCriOXeHHS MosICHIOMbLCST cmilikicmio Monodi 0o
nonimuy4Hoi cumyauii 8 €C, wo 8i0nosiOHO 3mMeHwye Ii iHmepec 00 MOMIMUYHUX 3MiH ma pegopm.
Asmopamu 3a3HayeHo, Wo rnumoma eaza pecrioH0eHmie 3 4imko HeeamuegHOoK OYMKOI Npo EOUHY 8asromy
3pocna sik ceped pecrioHOeHmie Ha 6asi MosHoi cepedHbOoi oceimu, mak i ceped pecrnoHOeHmig 3
npogpeciliHo-mexHiyHoro abo euworo oceimoto. [lpu UboMy 3pocmaHHs UiH Ha npodyKuilo cmarso
HalbinbWumM cmamucmuyHO 3Ha4YyuwumM ¢hakmopom, sikull HeeamueHO 8rIUHy8 Ha crioxueadie. Y cmammi
Ha20/10WeHO, W0 akmueHe 3ary4yeHHs rnonimukie €eponapnameHmy 8 pamkax iHmeHcUsHoI iHghopmay,tiHoi
KamnaHil Ma€e eaxnuee 3Ha4eHHs, WOo MOXe Mo3UMmMUBHO 8IMIIUHYMU Ha JT0SIbHICMb CroXueayig 00 €8po SK
eOuHoi eantomu. Tak, ye cghopmye nepedymosu 3pocmarHs1 MoiHGhOPMo8aHOCMi EKOHOMIYHO aKmueHO20
cycninscmea npo nonimuxky €C ma nidsuuwums pigeHb iX nonimu4Hoi ceidomocmi. Y ceoto yepay y cmammi
8U3HaYeHo, W0 OOHUM i3 MO3UMUBHUX HacsiOKie EeKOHOMIYHOI €epoiHmeepauii € noninuweHHs ymos
MiXXHapOoOHOI mopeiesii ma wWodeHHUX (hiHaHCOBO-€KOHOMIYHUX onepauili ik Ha HaujioHarbHOMY pigHi, mak i
Ha pigHi €C. Aemopamu 3arpornoHo8aHo iHghopMmauitiHy KamnaHito Orisi UC8IMIEHHS Mo3UMUBHUX acrekmis
eKoHOMIYHOI egpoiHmeepauii CriogayqyuHu. Bpaxosyo4du ompumaHi pe3yrnbmamu O0CiOXeHHs, agmopamu
HazonoweHo, wo rnpuknad CriosayyuHU MOXe cmamu ei0npasHo MOYKo Onsd  E€KOHOMIYHOI
espoiHmeezpauii cyciOHix kpaiH-4nenie €C, makux sik, Yexist 4yu YeopuwjuHa.
KntoyoBi crosa: Hacnigok, iHterpauis €C, eBpo, nepBuHHe JocnimkeHHs, CroeayunHa, €L6.
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